




We are super happy that you have joined our team!

This booklet will help you understand why ABOUT YOU was 
founded and why it’s the right decision to join our team to shape 
the future of fashion. We hope you will enjoy the following content 
which covers all relevant aspects of ABOUT YOU and our culture.

So let’s dive deeper into our vision, mission and values.

3INTRODUCTION



4SHORT REVIEW



PLAYING IT GLOBAL
We want to become the global #1 in the online fashion 
industry by offering quality fashion worldwide as well as 
introducing the circular fashion culture to the mass 
market.

TAKING RESPONSIBILITY & PROMOTE 
CIRCULAR FASHION CULTURE
We want to communicate conscious fashion choices and 
akknowledge our responsibility for our planet and society 
as a global fashion player by establishing new ways of 
creating and distributing quality fashion.

SHAPING THE FASHION INDUSTRY
With the use of modern technologies and the digitalization 
of the traditional shopping stroll, we create a personalized 
and quality fashion experience for desktop and mobile. 

5OBJECTIVES



Buying, Own labels, Capsules

Entertainment, Content,
 Education

Festivals, Shows, Events

User Interface, Mobile, Recommendations

we have developed a quality fashion experience with a diverse multi-channel approach including storytelling.

So here’s how we are going to achieve our objectives:

QUALITY PRODUCTS

INSPIRATION
REAL LIFE EXPERIENCES

6ABOUT YOU EXPERIENCE



Since our founding, we have always seen our purpose 
in empowering people to find and express themselves 
through fashion. To not be afraid of taking a stand for 
diversity, to be accepting, tolerant and open-minded.  
By utilizing our collective power, we also want to solve 
problems outside of our business model. Furthermore, 
we have come to understand that our fashion choices 
have profound consequences on our planet and people. 
We want to transform the fashion industry and acknow- 
ledge our responsibility towards our habits and weaker 
links of our economic system.

7SOCIAL AWARENESS



Our people are what makes ABOUT YOU thrive . 
We create an exceptional and inclusive environment to attract 
and develop talents from all over the world. All genders, na-
tionalities and ethnicities feel welcomed and accepted exactly 
as they are . We believe that a diverse workforce essentially 
contributes to the ABOUT YOU culture. In order to maintain tal-
ent and diversity, we emphasize the care for physical health, 
mental health and well-being. 

8CONNECT & COOPERATE



We feel responsible to constantly advance our business model to contribute 
our part to society. By using our brand, media channels, and reach for the 
awareness and promotion of arts and culture we develop different formats 
of collaborations with talents and artists of all kinds. It is a core value of our 
brand culture to give more than we take by making a positive communal 
impact and creating a responsible way of business and shopping. Therefore, 
we adhere to the highest standards of data privacy and security, account-
ability and corporate governance systems.

9RESPONSIBILITY



ECOLOGICAL FOOTPRINT

As we want to take responsibility for the planet we share 
and the people we connect with, we have to disrupt the 
fashion industry in order to drive significant change now. 
While we know that one of our biggest opportunities  
to generate positive impact is by making considerate fash-
ion choices more accessible for our customers, we have 
established the following core initiatives to move closer to 
the future of fashion:

SUSTAINABLE FASHION
CIRCULARITY
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WE ARE TRANSPARENT.
For our team work across 
different departments, an open 
source approach is most effec-
tive and reliable. Share. Be 
honest. Don’t fake the fun.

WE MEET ON EYE-LEVEL. 
Low hierarchies fertilise teamwork 
and set a positive vibe. We believe 
in each other and appreciate the 
diversity of our teams different 
essences, perspectives and 
expertise.

WE FEEL GREAT TO 
SHOW OURSELVES.
We want to create a working 
environment where we all can 
feel comfortable the way we are.

WE RISE BY
LIFTING OTHERS.
Communal efforts have the poten-
tial to bring out something spe-
cial. Different perspectives create 
new ideas. We all come together 
and support one another.

WE TAKE RISKS.
We make bold decisions outside 
of our comfort zone. That way, 
we can grow from our own and 
others’ failures and appreciate 
our mistakes as much as our 
blessings.

WE FIND SOLUTIONS.
A problem can’t be solved by 
a mind that created it. We stay 
analytical, creative and flexible. 
No need to dwell on problems. 
Let’s solve them.

WE CARE ABOUT 
OUR CUSTOMERS.
They should always feel inspired, 
satisfied and understood. In 
return, we get loyal customers 
that can identify themselves 
with our brand.

WE ARE RESPONSIBLE.
We correspond to our high 
compliance standards. It is 
everybody’s responsibility to stay 
informed and regard to do’s & 
don’ts in our daily business.
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